
POSTAL MERCADO PÚBLICO DE FLORIANÓPOLIS: TÁTICAS DE PRODUÇÃO E CIRCULAÇÃO DE UMA PROPOSIÇÃO 
ARTÍSTICA EM DIÁLOGO COM AS ATIVIDADES DO COMÉRCIO DE RUA
Revista-Valise, Porto Alegre, V. 13, n. 2, ano 13, dezembro de 2023

Figura 1. Gabriel Villas: Pikachu-Salame, ������QSWUYMXMRLS�TERƽIXMRLS����\����GQ�
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ANTECEDENTES

)WXI� XVEFEPLS� JSM� VIEPM^EHS� ES� PSRKS� HI� RSZI� ERSW�� HYVERXI� SW� UYEMW�
EGSQTERLIM� EW� XVERWJSVQEʡʮIW� RS�1IVGEHS� 4ʱFPMGS� HI� *PSVMERʬTSPMW��
IQ�7ERXE�'EXEVMRE��I�EW�EXMZMHEHIW�HS�GSQʣVGMS�HI�VYE�UYI�SGSVVIQ�IQ�
WIY�IRXSVRS��(YVERXI�IWWI�TIVʧSHS��VIEPM^IM�XVʤW�TIWUYMWEW�RS�GEQTS�HE�
EVUYMXIXYVE�I�YVFERMWQS��FIQ�GSQS�HEW�EVXIW�ZMWYEMW��)WWEW�TIWUYMWEW�
IRZSPZIVEQ�E�TVSHYʡʝS�HI�XI\XSW��HIWIRLSW��JSXSKVEJMEW��QETIEQIRXSW�
I� IRXVIZMWXEW� UYI� TSWXIVMSVQIRXI� WI� HIWHSFVEVEQ� IQ� TVSTSWMʡʮIW�
EVXʧWXMGEW�RS�IWTEʡS�TʱFPMGS��

(YVERXI� E� KVEHYEʡʝS� IQ� %VUYMXIXYVE� I� 9VFERMWQS�� IQ� ������
GSQIGIM� YQE� TIWUYMWE� MRXMXYPEHE� Inventário da Paisagem Cultural de 

Florianópolis1,� UYI� FYWGEZE� TVSQSZIV� E� MHIRXMJMGEʡʝS� I� GSRWIVZEʡʝS�
HI� TEMWEKIRW� GYPXYVEMW� HI� *PSVMERʬTSPMW�� IRXVI� IPEW�� S� 1IVGEHS�
4ʱFPMGS�� (YVERXI� E� TIWUYMWE� JM^IQSW� YQE� WʣVMI� HI� IRXVIZMWXEW� GSQ�
SW� JVIUYIRXEHSVIW� HS� PSGEP�� GSQ� E� MRXIRʡʝS� HI� MRZIWXMKEV� UYEPMHEHIW�
IWTEGMEMW� UYI� S� GEVEGXIVM^EZEQ� GSQS� TEMWEKIQ� GYPXYVEP� WMRKYPEV� HE�
GMHEHI��%�TVMQIMVE�KVERHI� XVERWJSVQEʡʝS�RE�TEMWEKIQ�HS�1IVGEHS�WI�
HIY�RS�ERS�WIKYMRXI��RS�JMREP�HI�������UYERHS�E�TVIJIMXYVE�MRXIVHMXSY�E�%PE�
7YP��GSQ�S�MRXYMXS�HI�EHIUYEV�S�IHMJʧGMS�ʚW�RSVQEW�HS�GSVTS�HI�FSQFIMVSW�
ETʬW�YQE�WIUYʤRGME�HI�MRGʤRHMSW��

)Q������E�VIJSVQE�JSM�GSRGPYʧHE��0IQFVS�QI�HE�TVMQIMVE�ZI^�UYI�
IRXVIM�RS�1IVGEHS�ETʬW�E�VIJSVQE�I�XMZI�E�MQTVIWWʝS�HI�UYI�IPI�WI�TEVIGME��
REUYIPI�QSQIRXS��QEMW�GSQ�YQ�QMRMWWLSTTMRK�HS�UYI�GSQ�S�QIVGEHS�
UYI�XMRLE�RE�QIQʬVME��3�TMWS�SVMKMREP�HI�TEVEPIPITʧTIHS�JSM�WYFWXMXYʧHS�TSV�
YQ�TSVGIPEREXS��SW�ƈFS\IWƉ�UYI�GSWXYQEZEQ�WIV�HI�HMJIVIRXIW�XI\XYVEW�
I�XEQERLSW�JSVEQ�XSHSW�TEHVSRM^EHSW�GSQ�TEVIHIW�FVERGEW�HI�drywall 

I�GIVGE�HI�QIXEHI�HSW�GSQIVGMERXIW�UYI�XVEHMGMSREPQIRXI�XVEFEPLEZEQ�
RS�1IVGEHS�Lʛ�ERSW��GSQS�S�FS\I����%��TIVHIVEQ�E�GSRGIWWʝS�HI�YWS��
HERHS� IWTEʡS� TEVE� SYXVSW� IWXEFIPIGMQIRXSW� GSQS� YQE� JVERUYME� HI�

1 Inventário da paisagem cultural em Florianópolis�RS�4)8�%65�9*7'�IQ�GSRNYRXS�GSQ�1EYVʧGMS�
7XSVGL�I�SVMIRXEʡʝS�HI�7SVE]E�2ʬV�
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fast food.�%W�XVERWJSVQEʡʮIW�RS�IWTEʡS�GSRWXVYʧHS�Ɓ�TEVE�EHIUYEV�WI�
ʚ�RSVQEXMZE�HSW�FSQFIMVSW�Ɓ�XEQFʣQ�XVERWJSVQEVEQ�E�SGYTEʡʝS�I�SW�
YWSW�RS�1IVGEHS�4ʱFPMGS�

3�1IVGEHS�4ʱFPMGS�HI�*PSVMERʬTSPMW�IVE�YQ�HSW�ʱRMGSW�� XEPZI^�
S� ʱPXMQS�� HE� %QʣVMGE� 0EXMRE� UYI� QERXMRLE� S� ZʝS� GIRXVEP� EFIVXS��
8EQFʣQ�IQ������E�TVIJIMXYVE�EFVMY�YQ�GSRGYVWS�REGMSREP�HI�IWXYHSW�
TVIPMQMREVIW�TEVE�E�GSFIVXYVE�HS�WIY�ZʝS�GIRXVEP�GSQ�S�TVIXI\XS�HI�
TVSXIKIV�S�MRXIVMSV�HS�1IVGEHS�HEW�GLYZEW�I�HS�WSP��%TʬW�S�VIWYPXEHS�
HS� GSRGYVWS� I� I\IGYʡʝS� HS� TVSNIXS�� S� ZʝS� JSM� GSFIVXS� IQ� ������ %�
GSFIVXYVE�ʣ�TSPʤQMGE��TSMW�WYTSWXEQIRXI�HIZIVME�TVSXIKIV�HEW�GLYZEW�
I� WIV� VIXVʛXMP� �XVERWPʱGMHE�STEGE
�� S� UYI� RE� TVʛXMGE� RʝS� EGSRXIGIY�
TSV�GSQTPIXS��%�GSFIVXYVE� VIXVʛXMP� JMGE� JIGLEHE�TIVQERIRXIQIRXI�I��
IQ�HMEW�HI�ZIRXS��E�GLYZE�IRXVE�TIPEW�PEXIVEMW�HE�GSFIVXYVE�UYI��TSV�
YQE�UYIWXʝS�TEXVMQSRMEP�� RʝS�TSHI� XSGEV� S� IHMJʧGMS��%MRHE�EWWMQ�� E�
GSFIVXYVE�EPXIVSY�E�TEMWEKIQ�HS�WIY�MRXIVMSV��EW�GEHIMVEW�EQEVIPEW�I�
ZIVQIPLEW�HI�TPʛWXMGS�GSQ�KYEVHE�WʬMW�HIVEQ� PYKEV�ʚW�GEHIMVEW�HI�
QEHIMVE��UYI�RS� MRZIVRS�WʝS�VIZIWXMHEW�GSQ�YQE�TIPI�WMRXʣXMGE�UYI�
MQMXE�E�TIPI�HI�SZIPLE��S�PMXVʝS�JSM�WYFWXMXYʧHS�TSV�XSVVIW�HI�GLSTI�I��a 

TEVXMV�HI�IRXʝS��HYVERXI�E�RSMXI��S�ZʝS�GIRXVEP�ʣ�JIGLEHS�GSQ�KVEHIW�
Ɓ� HYVERXI� S� HME� JMGSY�QEMW� HMJʧGMP� EXVEZIWWEV� S� WIY� MRXIVMSV� WIQ� WIV�
MRXIVVSQTMHS�TSV�EPKYʣQ�SJIVIGIRHS�YQ�GEVHʛTMS��

4VSXIKMHS� HEW� GLYZEW� I� HS� WSP�� S�1IVGEHS�4ʱFPMGS�QYHSY�HI�
TʱFPMGS��JMGSY�QIRSW�TIVQIʛZIP��IGSRSQMGEQIRXI�QIRSW�EGIWWʧZIP�I�
mais gourmet.�9QE�EPXIVEʡʝS�RE�EVUYMXIXYVE�HS�IHMJʧGMS�Ɓ�E�TVMRGʧTMS�
EWWSGMEHE� ʚW� MRXIQTʣVMIW�Ɓ�TVSHY^MY� XEQFʣQ�YQE�QSHMJMGEʡʝS�RS�
TʱFPMGS�UYI�S�JVIUYIRXEZE�I�REW�TVʛXMGEW�IWTEGMEMW�UYI�EPM�EGSRXIGMEQ��
%TIWEV� HI� XSHEW� EW� VIJSVQEW� I� MRZIWXMQIRXSW�� EW� XVERWJSVQEʡʮIW�
HSW� ʱPXMQSW� ERSW� RS� 1IVGEHS� 4ʱFPMGS� RʝS� JSVEQ� ETIREW� IQ� WYE�
EVUYMXIXYVE�� QEW� XEQFʣQ� IQ� WIY� TʱFPMGS�� %S� QIWQS� XIQTS�� S�
GSQʣVGMS�HI�VYE�UYI�EGSRXIGI�RSW�IRXSVRSW�HS�1IVGEHS�Ɓ�IRXVI�MHEW�I�
ZMRHEW�HI�TSPMGMEMW�I�JMWGEMW�Ɓ�RʝS�Wʬ�WI�QERXIZI�GSQS�WI�MRXIRWMJMGSY��
4EVXI� HE�QIVGEHSVME� UYI� ʣ� EGIWWʧZIP� ES� TʱFPMGS� EGEFSY� JMGERHS� HS�
PEHS�HI�JSVE��ES�VIHSV�HS�1IVGEHS��
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COMÉRCIO DE RUA

(YVERXI� S� HIWIRZSPZMQIRXS� HE� TIWUYMWE� HS� 8''2 em Arquitetura 

I� 9VFERMWQS�� RS� ERS� HI� ������ STXIM� TSV� XVEFEPLEV� GSQ� YQ� VIGSVXI�
HI� TIWUYMWE� UYI� GSQTVIIRHME� YQ� IWTEʡS� HS� GIRXVS� GSQIVGMEP� HI�
*PSVMERʬTSPMW� UYI� IRKPSFEZE�S�1IVGEHS�4ʱFPMGS��%S� PSRKS�HI�YQ�ERS��
HIHMUYIM�QI�E�VIEPM^EV�YQE�WʣVMI�HI�ZMWMXEW�E�IWWE�VIKMʝS��QSXMZEHS�IQ�
TIWUYMWEV� E� GMHEHI� E� TEVXMV� HE� I\TIVMʤRGME� HS�QIY� GSVTS� RS� IWTEʡS��
XVEFEPLERHS�RE�IWGEPE������GEQMRLERHS�TIPE�GMHEHI��QI�IRXYWMEWQERHS�
TIPEW�VIPEʡʮIW�GSXMHMEREW�I�TIPS�YVFERMWQS�IRUYERXS�HMWTSWMXMZS�XʛXMGS��

(YVERXI� S� QIWQS� TIVʧSHS�� GYVWEZE� XEQFʣQ� E� HMWGMTPMRE� HI�
9VFERMWQS�)WXVEXʣKMGS�I�QI�IRGSRXVEZE�RS�HIWEJMS�HI�XVEFEPLEV�RE�IWGEPE�
���������� (IWIRLEZE� QETEW�� TIWUYMWEZE� WSFVI� ʧRHMGIW� I� MRHMGEHSVIW�
YVFERSW�� TPERINEZE�I� XVEʡEZE�IWXVEXʣKMEW�TEVE�YQ�TVSNIXS� VIKMSREP� UYI�
IRKPSFEZE�UYEXVS�QYRMGʧTMSW��*PSVMERʬTSPMW��&MKYEʡY��7ʝS�.SWʣ�I�4EPLSʡE��
)QFSVE�VIGSRLIʡE�E� MQTSVXʜRGME�HS�TPERINEQIRXS�VIKMSREP�� XIRLS�UYI�
EHQMXMV�UYI�RʝS�QI�WIRXME�GSRJSVXʛZIP�REUYIPE�TSWMʡʝS��)Q�GSQTEVEʡʝS�
GSQ�E�TIWUYMWE�UYI�ZMRLE�HIWIRZSPZIRHS��WIRXME�QI�EVVERGEHS�TEVE�JSVE�
HS�IWTEʡS��2IWWI�QSQIRXS�QI�HITEVEZE�GSQ�EW�GSRXVEHMʡʮIW�IRXVI�E�
GMHEHI�TPERINEHE��TVSNIXEHE�I�E�GMHEHI�TVEXMGEHE��TIVGSVVMHE�TIPS�GSVTS��

2S�8''��IWXEZE�NYWXEQIRXI�FYWGERHS�GSRXSVREV�YQE�HMQIRWʝS�
HI� GMHEHI� UYI� RʝS� IRGSRXVEZE� REW� TPERXEW� FEM\EW�� RSW� ʧRHMGIW� I�
MRHMGEHSVIW��RS�TPERINEQIRXS�YVFERS�IWXVEXʣKMGS��REUYMPS�UYI�TEVIGME�
TVSKVEQEHS��QEW�UYI�HIWPM^EZE�I�IWGETEZE�ES�TPERINEQIRXS�YVFERS��
UYI�EGSRXIGME�RS�GLʝS��TIPS�TPERS�FEM\S��RE�IWGEPE�HS�YQ�TVE�YQ��HS�
XʤXI�ʚ�XʤXI�I�HS�XIQTS�GSXMHMERS��

1MGLEIP�HI�'IVXIEY�I\EQMRE�EW�GEXIKSVMEW�HI�XʛXMGE�I�IWXVEXʣKME��
IWXEFIPIGIRHS� GSRI\ʮIW� IRXVI� IPEW�� %� IWXVEXʣKME� IWXʛ� ZMRGYPEHE� ES�
TSHIV� I\IVGMHS� TSV� MRWXMXYMʡʮIW� I� IWTIGMEPMWXEW� ES� QETIEV�� TPERINEV�
I� MQTSV� RSVQEW� I� WMWXIQEW� HI� GSRXVSPI� E� YQ� HIXIVQMREHS� GSRXI\XS�� 

2 -RXMXYPEHS�Aproximação, Intersecção, Reverberação - Habitando e construindo narrativas pelas es-
pacialidades do comércio de rua, ƼREPM^EHS�IQ�������GSQ�SVMIRXEʡʝS�HE�TVSJIWWSVE�1EVMRE�8SRIPM��
GSSVMIRXEʡʝS�HI�%PQMV�HI�4EVMW�I�HIJIRHMHS�RS�HITEVXEQIRXS�HI�EVUYMXIXYVE�I�YVFERMWQS�HE�9*7'��
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2S� TPERINEQIRXS� YVFERS� IWXVEXʣKMGS�� TSV� I\IQTPS�� E� EFSVHEKIQ� HS�
XIVVMXʬVMS�ʣ�GEVEGXIVM^EHE�TSV�YQE�TIVWTIGXMZE�UYI�SPLE�E�GMHEHI�IQ�KVERHI�
IWGEPE��HI�GMQE�TEVE�FEM\S��UYI�HMJMGMPQIRXI�TSHIVME�WIV�TIVGIFMHE�TIPE�
I\TIVMʤRGME�HS�GSVTS�RS�IWTEʡS�Ɓ�E�RʝS�WIV�HI�HIRXVS�HI�YQ�LIPMGʬTXIVS�
�RʝS�IVE�S�GEWS
��2IWWE�HMWXʜRGME��EPKS�WI�TIVHI��

%W� XʛXMGEW�� TSV� SYXVS� PEHS�� IWXʝS� IRVEM^EHEW� RS� GSXMHMERS� I� WI�
VIPEGMSREQ�GSQ�E�GETEGMHEHI�HEW�TIWWSEW�HI�VIHIJMRMVIQ�SW�IWTEʡSW�
YVFERSW�HI�EGSVHS�GSQ�WYEW�TVʬTVMEW�RIGIWWMHEHIW�I�YWSW��%W�XʛXMGEW�
TSHIQ�WIV�IRXIRHMHEW�GSQS�EW�TVʛXMGEW�GVMEXMZEW�I�EHETXEXMZEW�REW�UYEMW�
SW�MRHMZʧHYSW�IRGSRXVEQ�QERIMVEW�HI�VIPEGMSREV��GSRXSVREV�SY�WYFZIVXIV��
GSQ�SW� VIGYVWSW� UYI� PLI� WʝS� HMWTSRʧZIMW�� EW� IWXVEXʣKMEW� MQTSWXEW� HS�
PYKEV��4SV�I\IQTPS��UYERHS�YQE�GSQIVGMERXI�HI� VYE�YXMPM^E�YQE�TPEGE�
TʱFPMGE��UYI�XIQ�E�JYRʡʝS�MRMGMEP�HI�SVMIRXEV��TEVE�I\TSV�WIYW�TVSHYXSW�I�
GVMEV�YQ�IWTEʡS�HI�ZIRHEW�I�XVSGEW�

%S�WI� VIJIVMV�E�YQE�EFSVHEKIQ�HI�GMHEHI�UYI�Zʤ� XYHS�HI� PSRKI�
GSQS� YQ� ƈWMQYPEGVS� ZMWYEPƉ�� 'IVXIEY� XEQFʣQ� RSW� PIQFVE� HI� UYI�
RIWWEW�EFSVHEKIRW�IWXVEXʣKMGEW�Lʛ� XERXS�YQ�IWUYIGMQIRXS�GSQS�YQ�
HIWGSRLIGMQIRXS�HEW�TVʛXMGEW�GSXMHMEREW�UYI�EGSRXIGIQ�REUYIPI�PSGEP�
�YQ� HIWGSRLIGMQIRXS� UYI�� ES� QIY� ZIV�� XEQFʣQ� TSHI� WIV� IRXIRHMHS�
GSQS�RIKPMKʤRGME��IQ�EPKYRW�GEWSW
��9QE�ZI^�UYI�IWWIW�EXSVIW�I�QSHSW�
HI� ZMHE� GSXMHMERSW� RʝS� WʝS� MRGSVTSVEHSW� RSW� HMEKRʬWXMGSW� YVFERSW��
GSQS�EW�EXMZMHEHIW�HS�GSQʣVGMS�HI�VYE��TSV�I\IQTPS��GVME�WI�YQ�GIRʛVMS�
TVSTʧGMS�TEVE�E�I\TYPWʝS�HIWWIW�EXSVIW�HI�WIYW�PYKEVIW��TVMRGMTEPQIRXI�
RSW�QSQIRXSW�GSRLIGMHSW�GSQS�ƈVIRSZEʡʮIW�YVFEREWƉ��GSQS�ʣ�S�GEWS�
HEW�MRʱQIVEW�VIJSVQEW�I�MRZIWXMQIRXSW�UYI�JSVEQ�VIEPM^EHEW�RS�1IVGEHS�
4ʱFPMGS�I�RSW�WIYW�IRXSVRSW�RSW�ɦ PXMQSW�ERSW�Ɓ�GSQS��XEQFʣQ��E�VIGIRXI�
VIJSVQE�RS�0EVKS�HE�%PJʜRHIKE���

(EW�HI^IREW�HI�QMPLʮIW�HI�VIEMW�MRZIWXMHSW�RS�1IVGEHS�4ʱFPMGS�I�
IRXSVRS��TSYGS�SY�REHE�JSM�MRZIWXMHS�RS�GSQʣVGMS�HI�VYE�TEVE�ZEPSVM^EV�I�
QIPLSVEV�EW�GSRHMʡʮIW�HI�XVEFEPLS�HEW�I�HSW�GSQIVGMERXIW��UYI�XEQFʣQ�
UYEPMJMGEQ�S�IWTEʡS�TʱFPMGS�GSQS�PYKEV�HI�XVSGEW�GSQIVGMEMW��%�EXYEʡʝS�
HE�TVIJIMXYVE�WI�PMQMXE�ʚ�7974��7YFWIGVIXEVME�HI�9VFERMWQS�I�7IVZMʡSW�
4ʱFPMGSW
�� UYI� VIKYPEVM^E� S� GSQʣVGMS� HI� VYE� EXVEZʣW� HI� YQ� IHMXEP� HI�
PMGIRGMEQIRXS�I�WSVXIMS��%�UYERXMHEHI�HI�ZEKEW�SJIVIGMHEW�TIPE�7974�RʝS�
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ʣ�WYJMGMIRXI�I��RIWWI�GSRXI\XS��EW�I�SW�GSQIVGMERXIW�WI�ZIIQ�RE�GSRHMʡʝS�
HI�XVEFEPLEV�HI�QERIMVE�MRJSVQEP��HI�GSVVIV�HSW�JMWGEMW��TEKEV�QYPXEW�SY�
TIVHIV�E�QIVGEHSVME�

3�GSQʣVGMS�HI�VYE�ʣ�YQE�EXMZMHEHI�UYI�IWXʛ�TVIWIRXI�REW�GMHEHIW�
FVEWMPIMVEW�HIWHI�S�TVMRGʧTMS�HS�WʣGYPS�<-<��EXVEZIWWSY�XSHSW�SW�GMGPSW�
IGSRʭQMGSW� I� WIKYI� IRVEM^EHE� RS� GSXMHMERS� HEW� GMHEHIW� EXʣ� LSNI��
TVSQSZIRHS�SW�QEMW�ZEVMEHSW�XMTSW�HI�XVSGEW�RS�IWTEʡS�TʱFPMGS�I�WYEW�
EXMZMHEHIW� TSXIRGMEPM^EQ� VIPEʡʮIW� UYI� WʝS� TVʬTVMEW� HE� ZMHE� YVFERE��
%TIWEV�HEW�EXMZMHEHIW�HS�GSQʣVGMS�HI�VYE�WIVIQ�ERXMKEW�I�GYQTVMVIQ�
YQ�MQTSVXERXI�TETIP�RS�QIVGEHS�HI�XVEFEPLS��RʝS�WʝS�VIGSRLIGMHEW�TIPS�
TSHIV�TʱFPMGS��XEP�GSQS�ʣ�VIGSRLIGMHS�S�TEXVMQʭRMS�IHMJMGEHS��HMKRS�HI�
TVIWIVZEʡʝS��QIQʬVME�I�MRZIWXMQIRXS�

2S�GSRXI\XS�HIWWEW�VIJPI\ʮIW�I�EGSQTERLERHS�SW�EVVIHSVIW�HS�
1IVGEHS�� HIWIRZSPZM� EPKYRW� XVEFEPLSW� NYRXS� HS� IWTEʡS� TʱFPMGS� GSQS�
o panfleto Pikachu-Salame�� S� EVUYMZS� JSXSKVʛJMGS Chopim chão e, no 

GSRXI\XS� HE� TIWUYMWE� IQ� EVXIW� ZMWYEMW�� Espacialidades Ambulantes3 

(2021), o Postal Mercado Público de Florianópolis e a Ação de distribuição 

no espaço público��UYI�GSQIRXEVIM�QEMW�EHMERXI��

PIKACHU-SALAME

2S�GSQʣVGMS�HI�VYE�IQ�*PSVMERʬTSPMW��ZSGʤ�TSHI�IRGSRXVEV�RS�QIWQS�HME�
KYEVHE�GLYZE�I�ʬGYPSW�HI�WSP��TSVUYI�S�XIQTS�ZMVE
��TSHI�IRGSRXVEV�XEQFʣQ�
JVYXE�JVIWGE�HE�IWXEʡʝS�RS�GEVVMRLS�HI�QʝS��IVZE�GLIMVSWE��GEVVIKEHSV�HI�
GIPYPEV��GSRXVSPI�VIQSXS��EPLS��VEUYIXI�IPʣXVMGE��FVMRUYIHS�TEVE�S�WSFVMRLS��
YQ�GLMRIPS�RSZS��HIWGEWGEHSV�HI�PIKYQIW��QSVERKSW��FSPEGLEW�HI�REXE��
TVSHYXSW�GSPSRMEMW��VSYTEW��EGIWWʬVMSW�IRXVI�SYXVSW�

Pikachu-Salame �*MKYVE� �
� ʣ� YQ� TERJPIXS� UYI� TVSHY^M� E� TEVXMV�
HI� YQE� XVEZIWWME� HI� TSRXE� E� TSRXE� TIPE�6YE�'SRWIPLIMVS�1EJVE�� PSGEP�
HI�MRXIRWE�EXMZMHEHI�HS�GSQʣVGMS�HI�VYE��RE�UYEP�PMWXIM�SW�TVSHYXSW�UYI�

3 4IWUYMWE�RS�GEQTS�HEW�EVXIW�ZMWYEMW�HIWIRZSPZMHE�EXVEZʣW�HS�4VʤQMS�)PMWEFIXI�%RHIVPI�HI�IWXʧQY-
PS�HE�'YPXYVE�HE�*YRHEʡʝS�'EXEVMRIRWI�HI�'YPXYVE��GSQ�TEVXMGMTEʡʝS�HE�)PEMRI�2EWGMQIRXS��EWWIW-
WSVME�HI�TIWUYMWE
��+EFM�&VIWSPE��3QFY�4VSHYʡʝS
�I�.YPMERS�:IRXYVE��ZʧHIS�I�IHMʡʝS
�
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EZMWXIM� HYVERXI� QMRLE� XVEZIWWME�� 2E� WIUYʤRGME�� IHMXIM� S� XI\XS� TEVE� S�
JSVQEXS�ƈQSWUYMXMRLSƉ��JMPMTIXE��TERJPIXMRLS
��GSQ�E�MRXIRʡʝS�HI�HMWXVMFYMV�
REW�IWUYMREW�HE�'SRWIPLIMVS�1EJVE� Pikachu-Salame ʣ�YQE�IWTʣGMI�HI�
ERʱRGMS�HI�ERʱRGMSW��YQ�XI\XS��YQE�PMWXE�UYI�IWXEFIPIGI�YQ�HMʛPSKS�GSQ�
YQE�ZEVMIHEHI�HI�TVSHYXSW�� MQEKIRW��SFNIXSW��LYQSVIW�I�XI\XYVEW�UYI�
TSHIQSW�IRGSRXVEV�RE�VYE��%TIWEV�HE�HMZIVWMHEHI��UYI�TSHI�TVSQSZIV�S�
IRGSRXVS�IRXVI�YQ�4MOEGLY�MRJPʛZIP�HI�KʛW�LʣPMS�I�YQ�WEPEQI�EVXIWEREP��
IWWIW� IPIQIRXSW� GSQTEVXMPLEQ� YQE� QIWQE� GSRHMʡʝS�� HS� IWTEʡS�
TʱFPMGS�I�GSPIXMZS��HS�GSRWYQS�I�HE�XVSGE��

%W�EXMZMHEHIW�HS�GSQʣVGMS�HI�VYE��EPʣQ�HI�TVSQSZIV�TVSHYXSW�
QEMW�EGIWWʧZIMW�ES�TʱFPMGS�IQ�KIVEP�I�HI�FEM\E�VIRHE��IWXMQYPEQ�SW�
QEMW�ZEVMEHSW� XMTSW�HI� XVSGEW�I�IRGSRXVSW��I�TSXIRGMEPM^EQ�VIPEʡʮIW�
UYI�WʝS�TVʬTVMEW�HE�ZMHE�YVFERE�IQ�GSPIXMZS��2IWXI�WIRXMHS��S�GSQʣVGMS�
HI�VYE�XIQ�WI�ETVS\MQEHS�QEMW�HS�UYI�IRXIRHS�I�PIQFVS�TSV�1IVGEHS�
4ʱFPMGS� HS� UYI� WYE� TVʬTVME� EVUYMXIXYVE� UYI�� EXYEPQIRXI��QI� VIQIXI�
mais a um shopping. 

CHOPIM CHÃO

Chopim chão�ʣ�YQ�EVUYMZS�JSXSKVʛJMGS�UYI�MRMGMIM�IQ�������RS�GSRXI\XS�
HE� TIWUYMWE� HS� 8''�� GSQTSWXS� TSV� YQE� WʣVMI� HI� JSXSKVEJMEW� UYI�
JEʡS� HSW� IRXSVRSW� HS� 1IVGEHS� 4ʱFPMGS� HI� *PSVMERʬTSPMW�� 2IWWE� WʣVMI�
VIKMWXVS�TVIHSQMRERXIQIRXI�S�GLʝS��E�ZEVMIHEHI�HI�TVSHYXSW�SJIVXEHSW�
TIPS�GSQʣVGMS�HI� VYE�� WYEW� XI\XYVEW�I�EW�HMWXMRXEW� XʛXMGEW�TEVE�I\TSV�
HIWQSRXEV�RS�GSQ�IWTEʡS�TʱFPMGS��3W�VIKMWXVSW�JSVEQ�JIMXSW�IQ�QIYW�
XVENIXSW�GSXMHMERSW��TSV�MWWS��WIQTVI�GSQ�E�GʜQIVE�HS�GIPYPEV��FYWGERHS�
HSGYQIRXEV�I�MRZIRXEVMEV�E�TVIWIRʡE�HIWWEW�HMRʜQMGEW�GSQIVGMEMW�I�HI�
XVSGEW�UYI�EMRHE�WI�QERXMRLEQ�ZMZEW�REUYIPI�IWTEʡS���

POSTAL MERCADO PÚBLICO DE FLORIANÓPOLIS

)Q�������VIEPM^IM�YQE�TIWUYMWE�IQ�EVXIW�ZMWYEMW�MRXMXYPEHE�Espacialidades 

Ambulantes, GSQ� EWWIWWSVME� HI� TIWUYMWE� HI� )PEMRI� 2EWGMQIRXS� I�
TVSHYʡʝS�TIPE�+EFM�&VIWSPE�HE�3QFY�4VSHYʡʝS��*SM�YQE�TIWUYMWE�HI�
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GEVʛXIV�TVSGIWWYEP�I�I\TIVMQIRXEP��RE�UYEP�MRZIWXMKYIM�EW�IWTEGMEPMHEHIW�
ambulantes na paisagem urbana.

3� QEXIVMEP� TVSHY^MHS� HYVERXI� E� TIWUYMWE� JSM� HMWTSRMFMPM^EHS�
TEVE� PMZVI� EGIWWS� IQ� YQE� TPEXEJSVQE� SRPMRI� �[[[�ZMPPEWKEFVMIP�GSQ�
IWTEGMEPMHEHIWEQFYPERXIW
� I� HMZYPKEHS� EXVEZʣW� HI� QʧHME� MQTVIWWE�
I� HMKMXEP�� )Q� VIYRMʝS� GSQ�+EFM�� RE� SGEWMʝS� HI� IPEFSVEV� S�QEXIVMEP� HI�
HMZYPKEʡʝS�MQTVIWWE��RSW�SGSVVIY�ZIMGYPEV�S�EVUYMZS�JSXSKVʛJMGS Chopim 

Chão�EXVEZʣW�HI�GEVXʮIW�TSWXEMW��*MKYVE���I��
�
3�GEVXʝS�TSWXEP�WI�ETVIWIRXSY�GSQS�YQ�WYTSVXI�QʧHME�MRXIVIWWERXI�

TEVE� ZIMGYPEʡʝS� HI� YQ� EVUYMZS� JSXSKVʛJMGS� TVSHY^MHS� RSW� IRXSVRSW�
HI� YQ� TSRXS� XYVʧWXMGS� HE� GMHEHI�� 3� TSWXEP� RʝS� ZIMGYPEZE� JSXSKVEJMEW�
I\EXEQIRXI� HS� TSRXS� XYVʧWXMGS�� HS� TEXVMQʭRMS�� HS� IHMJʧGMS� GSRWXVYʧHS��
QEW�ERXIW�HI�WYEW�TVʛXMGEW�IWTEGMEMW�I�HSW�WIYW�YWSW�IRUYERXS�PYKEV�� 
%W� JSXSKVEJMEW� IWXEZEQ� PMKIMVEQIRXI� HIWPSGEHEW� HS� TEXVMQʭRMS� I�

Figura 2. Gabriel Villas: Dois reais, Postal Mercado Público de Florianópolis, 2021, 
���\����GQ��XMVEKIQ�����I\IQTPEVIW�

http://www.villasgabriel.com/espacialidadesambulantes
http://www.villasgabriel.com/espacialidadesambulantes
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*MKYVE����+EFVMIP�:MPPEW��Postal Mercado Público de Florianópolis, 2021, 
���ZEVMEʡʮIW�����\����GQ��XMVEKIQ�HI�����I\IQTPEVIW�
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VIKMWXVEQ�TVIHSQMRERXIQIRXI�S�GLʝS�I�EW�EXMZMHEHIW�HS�GSQʣVGMS�HI�VYE�
UYI�EGSRXIGIQ�RSW�EVVIHSVIW�HS�1IVGEHS��EXMZMHEHIW�IWXEW�UYI�XEQFʣQ�
S�EXVEZIWWEQ��PSGEPM^EQ�I�UYEPMJMGEQ�IRUYERXS�QIVGEHS��IWTEʡS�TʱFPMGS�
I� TSRXS� XYVʧWXMGS�� 2IWXI� GSRXI\XS�� ZIMGYPEV�Chopim chão� GSQS� ƈTSWXEP�
HS�1IVGEHS�4ʱFPMGS�HI�*PSVMERʬTSPMWƉ� WI�ETVIWIRXSY�GSQS�YQE� XʛXMGE�
MRXIVIWWERXI� HI� WYFPMRLEV� EW� XVERWJSVQEʡʮIW� I� UYIWXʮIW� UYI� ZMRLE�
SFWIVZERHS�RIWWI�GSRXI\XS��FYWGERHS�WYFZIVXIV�S�YWS�GSRZIRGMSREP�HI�
YQE�QʧHME�GSQS�S�GEVXʝS�TSWXEP��TVSTEKERHS�YQE�SYXVE�REVVEXMZE�TEVE�
EUYIPI�GSRXI\XS��

AÇÃO DE DISTRIBUIÇÃO NO ESPAÇO PÚBLICO

(YVERXI� E� IPEFSVEʡʝS� HIWWI� XVEFEPLS�� JSM� MQTSVXERXI� GSRWMHIVEV� E�
QERIMVE�TIPE�UYEP�IPI�WIVME�HMWXVMFYʧHS��,ʣPMS�*IVZIR^E�HMWGYXI�EPKYQEW�
GSRGITʡʮIW��ZEPSVIW�I�EFSVHEKIRW�HE�VIPEʡʝS�IRXVI�EVXI�I�RʝS�EVXI��EVXI�I�
GSXMHMERS�I�ETSRXE�TEVE�E�I\MWXʤRGME�HI�TVSHYʡʮIW�ƈQYMXS�QEMW�HMZIVWEW�
I�EFVERKIRXIW�UYI�S�IWTEʡS�MRWXMXYGMSREP�SY�IGSRʭQMGS�XVEHMGMSREPQIRXI�
ZSPXEHS�ʚ�EVXI�SY�E�YQ�GIVXS�XMTS�HI�EVXIƉ��*IVZIR^E��������T����
��4EVE�EPʣQ�
HSW� IWTEʡSW� I\TSWMXMZSW� XVEHMGMSREMW� GSQS�QYWIYW� I� KEPIVMEW�� IVE� HS�
RSWWS�MRXIVIWWI�JE^IV�S�XVEFEPLS�GMVGYPEV�RS�GSRXI\XS�HS�1IVGEHS�4ʱFPMGS��
TVMRGMTEPQIRXI�GSQS�YQE�JSVQE�HI� MRXIVZMV�I�HMEPSKEV�GSQ�S�GSRXI\XS�
PSGEP��)VE�HS�RSWWS�MRXIVIWWI�MHIRXMJMGEV�EW�IWXVYXYVEW��GMVGYMXSW�I�JPY\SW�Nʛ�
I\MWXIRXIW�RE�GMHEHI�GSQS�YQE�XʛXMGE�HI�GMVGYPEʡʝS�HS�XVEFEPLS�Ɓ�EMRHE�
UYI� MWWS� WMKRMJMGEWWI� UYI� S� IPI� RʝS� WIVME� ERYRGMEHS�� IQ� YQ� TVMQIMVS�
QSQIRXS��GSQS�EVXI��

Para isso, realizamos uma ação de distribuição no espaço público 

ZSPXEHE� ʚ� GMVGYPEʡʝS�HMWXVMFYMʡʝS� HI� ���� I\IQTPEVIW� HS� TSWXEP�� 3W�
I\IQTPEVIW� JSVEQ� MRWIVMHSW� IQ� FERGEW� HI� NSVREP�� NYRXS� HSW� TSWXEMW�
XVEHMGMSREMW� I� RS� 'IRXVS� HI� %XIRHMQIRXS� ES� 8YVMWXE� HS� 1IVGEHS�
4ʱFPMGS� �*MKYVE� �
�� I\TSWXSW� NYRXSW� HSW�QETEW� I� KYMEW� XYVʧWXMGSW� HE�
GMHEHI��*SVEQ�HMWXVMFYʧHSW�XEQFʣQ�IQ�PSNEW�I�GSQʣVGMSW� PSGEMW��IQ�
WIFSW� I� PMZVEVMEW�� VIWXEYVERXIW�� PERGLSRIXIW� I� XEQFʣQ� REW� ZIRHEW�
HSW� GSQIVGMERXIW� HI� VYE�� (YVERXI� E� HMWXVMFYMʡʝS� QI� ETVIWIRXEZE��
JEPEZE�WSFVI�S�TVSNIXS��I\TPMGEZE�E�TVSTSWXE�I�HIM\EZE�YQE�UYERXMHEHI�
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*MKYVE����4SWXEMW�I\TSWXSW�RS�'IRXVS�HI�%XIRHMQIRXS�ES�8YVMWXE�HIRXVS�HS�1IVGEHS�4ʱFPMGS��
Fonte: Gabriel Villas.

WMKRMJMGEXMZE�HI�I\IQTPEVIW�TEVE�GMVGYPEVIQ��,SYZI�XEQFʣQ�EPKYQEW�
TIWWSEW�UYI�RʝS�IRXIRHIVEQ�E�TVSTSWXE��EGLEVEQ�HIWMRXIVIWWERXI�SY�
JMGEVEQ�HIWGSRJMEHEW��

2ʝS�XSQIM�S�GYMHEHS�HI�VIEPM^EV�RIRLYQ�XMTS�HI�KVEZEʡʝS�HYVERXI�E�
EʡʝS��TSV�MWWS��EPKYQEW�MRJSVQEʡʮIW�WI�TIVHIVEQ�RIWWI�TVSGIWWS��GSQS�
S�RSQI�HI�EPKYRW�GSQIVGMERXIW�SY�QIWQS�HIXEPLIW�HSW�IRGSRXVSW��(SW�
IRGSRXVSW� UYI� XMZI� GSQ� SW� GSQIVGMERXIW�� SW� HSMW� QEMW� WMKRMJMGEXMZSW�
JSVEQ� GSQ� S� ZIRHIHSV� HI� FVMRUYIHSW� HS� FERGS� VIHSRHS� I� S� �RʝS
�
IRGSRXVS� GSQ� S� ZIRHIHSV� HI� KYPSWIMQEW� HS� XIVQMREP�� %S� IRXVIKEV� SW�
TSWXEMW�TEVE�S�GSQIVGMERXI�HI�FVMRUYIHSW��IPI�HI�MQIHMEXS�VIGSRLIGIY�
E�WYE�ZIRHMRLE�IRXVI�SW�TSWXEMW��2ʝS�LEZME�QI�HEHS�GSRXE��QEW�S�WIY�
TSRXS�IVE�S�QIWQS�HIWHI������I�IWXEZE�VIKMWXVEHS�RSW�TSWXEMW�Ɓ�GSQ�E�
HMJIVIRʡE�HI�UYI�LSNI�IQ�HME�RʝS�ZIRHI�QEMW�TMRXMRLSW�HI�TIPʱGME��QEW�
WMQ�GEGLSVVSW�HI�TIPʱGME��*MKYVE��
��)PI�JMGSY�ERMQEHS�GSQ�S�VIKMWXVS�I�
TIKSY�EPKYRW�I\IQTPEVIW�TEVE�HMWXVMFYMV�NYRXS�HEW�WYEW�QIVGEHSVMEW��
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*MKYVE����%ʡʝS�HI�HMWXVMFYMʡʝS�HSW�TSWXEMW�RS�IWTEʡS�TʱFPMGS��*SRXI��+EFVMIP�:MPPEW�
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*MKYVE����%PIWWERHVE�HMWXVMFYM�SW�TSWXEMW�RSW�EVVIHSVIW�HS�1IVGEHS�4ʱFPMGS��*SRXI��+EFM�&VIWSPE��

*YM� ES� XIVQMREP� ERXMKS� HI� ʭRMFYW� RE� I\TIGXEXMZE� HI� IRGSRXVEV� S�
GSQIVGMERXI�HI�KYPSWIMQEW��FEPEW��GLMGPIXIW�I�TEʡSUYMRLEW�UYI�JSXSKVEJIM�
IQ�������*MKYVE��
��QEW�RʝS�S�IRGSRXVIM��)RXVIXERXS��GSRZIVWERHS�GSQ�
SYXVSW� EQFYPERXIW� HS� XIVQMREP�� YQ� HIPIW�QI� GSRXSY� UYI� WIY� GSPIKE�
IWXEZE� HI� JSPKE� REUYIPI� HME�� QEW� UYI� UYERHS� ZSPXEWWI� IRXVIKEVME� SW�
postais a ele. 

%PʣQ�HIWWEW�IRXVIKEW�UYI�JM^�HMVIXEQIRXI�RSW�IWXEFIPIGMQIRXSW�
GSQIVGMEMW��GSRXEQSW�GSQ�E�GSPEFSVEʡʝS�HI�%PIWWERHVE��TERJPIXIMVE�UYI�
GSRXVEXEQSW�GSQ�VIGYVWSW�HS�TVSNIXS��IWTIGMEPM^EHE�IQ�HMWXVMFYMʡʝS�HI�
QEXIVMEMW�MQTVIWWSW��)PE�JSM�VIWTSRWʛZIP�TSV�HMWXVMFYMV�SW�TSWXEMW�TEVE�EW�
TIWWSEW�UYI�GMVGYPEZEQ�RE�VYE��REW�TVS\MQMHEHIW�HS�1IVGEHS�HYVERXI�S�
HME�HE�EʡʝS��*MKYVE��
�
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CONSIDERAÇÕES FINAIS

3W�TVSGIWWSW�HIWIRZSPZMHSW�IQ�Chopim chão, Pikachu-Salame, Postal 

Mercado Público de Florianópolis e a Ação de distribuição no espaço 

público ETVIWIRXEQ� EPKYQEW� TSWWMFMPMHEHIW� HI� HIWIRZSPZMQIRXS� I�
ZIMGYPEʡʝS� HI� YQE� TIWUYMWE� I� TVSHYʡʝS� EVXʧWXMGE� UYI� WI� HIHMGE� E�
EGSQTERLEV�EW�HMRʜQMGE�HI�YQ�GSRXI\XS�IWTIGʧJMGS��HS�1IVGEHS�4ʱFPMGS�
HI�*PSVMERʬTSPMW�I�HEW�EXMZMHEHIW�HS�GSQʣVGMS�HI�VYE��

%W�TVSTSWMʡʮIW�EVXʧWXMGEW�WI�HMVIGMSREQ�TEVE�S�GSRXI\XS�UYI�EW�
SVMKMREQ��FYWGERHS�GVMEV�EPKYQ�XMTS�HI�GSRXVETSWMʡʝS��HIWPSGEQIRXS�
SY� VYʧHS� RE� VIPEʡʝS� UYI� JSM� SFWIVZEHE� HI� WYTIVZEPSVM^EʡʝS� HS�
TEXVMQʭRMS�IHMJMGEHS�HS�1IVGEHS�4ʱFPMGS�IQ�HIXVMQIRXS�HEW�EXMZMHEHIW�
HS�GSQʣVGMS�HI�VYE�UYI�VIGIFIQ�TSYGS�MRZIWXMQIRXS�I�VIGSRLIGMQIRXS�
ETIWEV�HI�XEQFʣQ�UYEPMJMGEVIQ�E�GMHEHI�IRUYERXS�IWTEʡS�TʱFPMGS�I�HI�
XVSGEW�GSQIVGMEMW��

%XVEZʣW�HI�YQ�YWS�XʛXMGS�HE�QʧHME�HS�GEVXʝS�TSWXEP��FYWGSY�WI�
JSVXEPIGIV� I� ZEPSVM^EV� EW� EXMZMHEHIW� HS� GSQʣVGMS� HI� VYE� YXMPM^ERHS�WI�
HS�GMVGYMXS�HI�QIVGEHSVMEW�RS�IWTEʡS�TʱFPMGS�XEQFʣQ�GSQS�QIMS�HI�
GMVGYPEʡʝS�HI�YQE�TVSHYʡʝS�EVXʧWXMGE��4IVGIFS�EMRHE�UYI�EW�HMRʜQMGEW�
HI�TSHIV�HIWGVMXEW�TSV�'IVXIEY�IRXVI�XʛXMGE�I�IWXVEXʣKME�UYI�SFWIVZEZE�
RS� TPERINEQIRXS� IWXVEXʣKMGS� RʝS� HIWETEVIGIQ� UYERHS� WI� IWXʛ�
TVIWIRXI�RS�XIVVMXʬVMS��QEW�WI�EXYEPM^EQ��QYMXEW�ZI^IW��HI�JSVQE�WYXMP��
4SV�I\IQTPS��UYERHS�RʝS�VIKMWXVS�S�RSQI�HSW�GSQIVGMERXIW�GSQ�SW�
UYEMW�GSRZIVWIM��EGEFS�HI�EPKYQE�JSVQE�VITVSHY^MRHS�SY�EXYEPM^ERHS�
YQE�JSVQE�HI�ƈIWUYIGMQIRXSƉ�SY�RIKPMKʤRGME�UYI�'IVXIEY�ETSRXE��TSV�
I\IQTPS��REW�ZMWʮIW�HI�GMHEHI�TVSZIRMIRXIW�HI�GMQE�Ɓ�EMRHE�UYI�IWXINE�
GSQ�QIYW�TʣW�RS�GLʝS��

%MRHE�EWWMQ��EGVIHMXS�UYI�SW�HIWEJMSW�I�GSRXVEHMʡʮIW�UYI�TSHIQ�
WYVKMV�HIWWIW�IRGSRXVSW�XEQFʣQ�QI�QSFMPM^EQ�E�TIRWEV�IQ�TVSTSWXEW�
EVXʧWXMGEW� UYI� TSWWEQ� VIMRZIRXEV� TSWWMFMPMHEHIW� HI� EFSVHEKIQ��
GMVGYPEʡʝS�I�VIXSVRS�HI�XVEFEPLSW�HI�EVXI��I�E�QSZMQIRXEV�EW�VIPEʡʮIW�HI�
GSRXMRYMHEHI�I�HIWGSRXMRYMHEHI�IRXVI�S�GSVTS�I�XIVVMXʬVMS��EVXI�I�RʝS�EVXI��
GSXMHMERS�I�GMHEHI�
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